
MOVIES sell dreams Indian
audience loves to buy. The concept 
of  first-day-first-show is no more a
fad and the growing number of  
multiplexes has always given us the
best possible choices. But when it
comes to owning your favourite 
films like Apne or Aap Kaa Suroor
you will think twice. Finding solutions
to the viewers’ need, companies like
Moser Baer and T-Series, the leading
digital-media manufacturers have
introduced cheap VCDs and DVDs 
at rock-bottom prices. So forget 
pirated movie discs and grab the legal
copies. Besides, you can also go online
to get quality prints from libraries that
may be anywhere in the city.

Thanks to the Internet, the world

has shrunk and gone are the days 
of  getting your favourite movies 
from the video library. With changing
consumer behaviour, there has been
lots of  activity in the online video
rental space. The USP is of  course
convenience. The movie buff  just
needs to gain membership, take 
subscription in some cases, surf  and
select the movie (most have in
English, Hindi and regional languages)
online and have it delivered and 
picked up from his home. There is no
hassle to travel; it is only a click away.
And with the growing market, players
like Seventymm.com, Clixflix.com,
Catchflix.com, Moviemart.in among others
are making an entry with mouth-
watering offers to woo customers.

Even Reliance Entertainment Pvt Ltd,
a company of  Reliance Anil Dhirubhai
Ambani Group, has launched its 
Video on Demand online services,
Bigflicks.com, which allows users to
download movies. Though currently
targeted at NRIs, it will soon expand 
in India too.

Seventymm, an online movie rental
service, a pioneer in the business,
offers access to over 15,000 titles
(now), across multiple languages -
English, Hindi, regional languages
including Bhojpuri. It follows sub-
scription models and options to watch
unlimited movies. They do not see a
threat in the VCDs and DVDs priced
at Rs 34 and Rs 49. To quote Raghav
Kher, the founder and CEO of
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FINDING movies of
one’s choice and 
getting them 
delivered and 
picked up from home 
is the USP of online 
video rental services
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Seventymm, “The entry of
Moser Baer and low priced CDs
and DVDs is a positive sign as
the movie consumption will 
grow and so will the overall mar-
ket for home video. However we
don’t perceive it as a threat at all
because consumers may not like
to buy all content even if  they
come very cheap. Consumers 
still buy content that they want
to treasure or share, but predom-
inantly rent.”

Working on a similar line
Catchflix is probably the only
online movie rental service in
India that offers transaction-
based pricing where the users 
pay based on the number of
DVDs rented. According to
them, this model works well with
the value-conscious Indian 
consumers as they pay for what
they rent and can rent as many 
as they want.

According to Vinay Bapna of
Catchflix, as far as the position
of  cheap DVDs and VCDs go,
“More than the price, the value
customers look for easy ways of
finding movies of  their choice
and the convenience of  getting
them at your door when they
want them.” While others like
MovieMart, along with being an
online DVD rental company
offers the movie buffs the
opportunity to buy VCDs and
DVDs at discounted rates.
Interestingly they also have a col-
lection of  international movies -
Chinese, Japanese and French.

Indian audiences who do not
want to enjoy a movie at multi-
plexes for Rs 150 do not mind
choosing from pirated movie col-
lection. “Pirated DVDs are a
competition. However, I think
we are missing a key point here
which is quality. The quality of
DVDs is awful and there is a siz-
able market of  people who are

willing to pay that much extra 
to watch fine quality prints 
which only original DVDs can
offer. There will always be those
who will prefer pirated but think
the market for original movies 
is very much there,” opines
Narmada Prasad, a research
scholar in Delhi.

With the introduction of
cheap VCDs and DVDs from
Moser Baer and T-Series, the
market for pirated movies faces
tough competition. According 
to a study conducted by the
Television and Film Producers
Guild of  India and Yes Bank, the
Rs 3000 crore Hindi film indus-
try loses nearly Rs 1000 crore
annually to piracy. In fact the
whole idea behind introducing
the concept of  cheap digital
video by Moser Baer was to fight
piracy. “People in India have no
guilt when it comes to piracy. At
the end of  the day they will buy
what is cheaper because price
counts,” says G Dhananjayan,
COO, Entertainment, Moser
Baer India. 

Indeed companies have 
penetrated a market that was 
not explored for a long time 
and which was affecting the 
film industry. And most of  the
online video rentals and compa-
nies need to work towards offer-
ing its devoted customers with
French, Korean, Chinese,
Japanese and other foreign 
language titles that are raved by
the moviegoers. “We look for-
ward to competition as it gives us
more strength to introspect at
our weaknesses if  any, and devel-
op world class products, with
fine quality and competitive
prices for our customers who 
are the lifeline of  any growth in 
a company,” emphasises Ajay
Kapoor, Director (A & R) of  
T-Series.     � 
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ONLINE video rentals 
are offering quality VCDs 
and DVDs along with other
competitors in the market
hoping to combat piracy    


